
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

BUSINESS SENTIMENT SURVEY 

HORSHAM – JANUARY 2017 

 

Developed & produced by     

 

 



 

  
Copyright © 2017. All Rights Reserved. 

Survey Methodology 

This survey was designed and executed to capture business responses within the Horsham region. 
 
Opening Monday 16 January 2017 and closing Wednesday 8 February 2017 the survey questionnaire 
was distributed to various business networks in Horsham. 
 
The survey allowed for anonymous participation.  
 
The questions were short and simple and it takes on average 2-3 minutes to complete. 
 
The privacy of all respondents is maintained at all times. 
 
The survey’s focus is on business confidence rather than business data or statistics because the 
intention is to provide a tool to allow a comparison of results within and across industry types. 
Participants will be able to track their own results over time. 
 
Systems have been put into place to prohibit the same person completing the survey twice or 
someone providing erroneous data, this has given us confidence in the veracity of the data collected. 
 
Many similar surveys provide extensive commentary on their findings. It is our intention to create a 

report that is easy to read and is not too overwhelming for the reader.  

Business Horsham and Watts Price Accountants would like to thank all participants for their kind 

support of this survey. A special thanks to Mandy Wallis and Allison Roberts for managing the data 

collection from the Horsham Plaza and Wendy Mitchell for her marketing drives! 

Brian Watts (Survey Co-ordinator) 

 

Images: Cover: Bill Glenister – Wimmera Office Equipment, Inside Cover: Graham Keay – Clark Rubber, Back 

cover: Tricia Bryan & Priscilla George - Pick a Posie.  
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INDUSTRY 01 
The largest survey group was the Retail and 

Wholesale group which accounted for 44% 

of the responses. Of the Retailers 68% 

believed that local conditions would 

improve over the next 6 months. 

The second largest group of respondents 

were in the Services group. Of these 69% 

believed that local conditions would 

improve over the next 6 months. 

The Finance, Manufacturing, Professional 

and Public groups all had 100% of the 

respondents believing that local conditions 

would improve over the next 6 months. 

 

STAFF SIZE 02 
Responses % 

0 - 1 21.4% 

1 - 5 36.9% 

5 - 20 32.1% 

20+ 9.5% 

Not Answered 0.0% 

 

 

 

The largest survey group was those with ‘1 – 5’ employees. Of this group 74% believed that local 

conditions would improve over the next 6 months. 

The most confident group was that of the businesses with ‘5 – 20’ employees, of this group 85% 

believed that local conditions would improve over the next 6 months. 

63% of those businesses with more than 20 employees and 55% of those with 1 or less employees 

believed that local conditions would improve over the next 6 months. 

The least confident group was those with 1 or less employees where 22% believed that local 

conditions would get moderately worse over the next 6 months. 

Responses by Industry % 

Agriculture, forestry & fishing 4.8% 

Construction / Real Estate 3.6% 

Education 2.4% 

Finance & insurance 7.1% 

Health 6.0% 

Manufacturing 7.1% 

Professional 2.4% 

Public 2.4% 

Retail / Wholesale 44.0% 

Services 15.5% 

Other 4.8% 

 

1 - 5

5 - 20

20 - 50

50 - 100

100+

Unsure
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AUSTRALIAN ECONOMY 03 
Responses % 

Considerably Improved 7.1% 

Moderately Improved 34.5% 

Unchanged 42.9% 

Moderately Worse 11.9% 

Considerably Worse 2.1% 

No response or N/A 1.2% 

 

How do you expect the broader Australian economy to perform over the next 6 months? 

In relation to confidence in the Australian economy over the next 6 months we see that confidence 

is up considerably to the extent that optimists outweigh pessimists by 35:12. In the previous survey 

we had a result of 30:19 optimists to pessimists. 

This equates to 41.6% of respondents expecting conditions to improve while only 14.0% believe 

conditions will worsen over the next 6 months. 

 

LOCAL ECONOMY 04 
Responses % 

Considerably Improved 17.9% 

Moderately Improved 54.8% 

Unchanged 15.5% 

Moderately Worse 10.7% 

Considerably Worse 1.2% 

No response or N/A 0.0% 

 

How do you expect the local economy to perform over the next 6 months? 

In relation to conditions in the local economy we note that businesses are even more optimistic than 

they are about the national economy. 72.7% expect conditions to improve while only 11.9% believe 

conditions will worsen over the next 6 months.  

That equates to a ratio of 61:10 optimists to pessimists. In the previous survey we had a result of 

46:12 optimists to pessimists. 

  

 

Considerably Improved

Moderately Improved

Unchanged

Moderately Worse

Considerably Worse

Not Applicable

 

Considerably Improved

Moderately Improved

Unchanged

Moderately Worse

Considerably Worse

Not Applicable
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YOUR INDUSTRY 05 
Responses % 

Considerably Improved 11.9% 

Moderately Improved 41.7% 

Unchanged 36.9% 

Moderately Worse 7.1% 

Considerably Worse 1.2% 

No response or N/A 1.2% 

 

How do you expect conditions in your industry to perform over the next 6 months? 

When asked, how do you expect conditions in your industry to perform over the next 6 months 

53.6% of respondents believed conditions would improve while a mere 8.3% thought conditions 

would worsen. 

That equates to a ratio of 45:7 optimists to pessimists. In the previous survey we had a result of 

38:18 optimists to pessimists. 

 

INDUSTRY OUTLOOK 06 
Responses % 

Considerably Improved 13.1% 

Moderately Improved 29.8% 

Unchanged 34.5% 

Moderately Worse 17.9% 

Considerably Worse 1.2% 

No response or N/A 3.6% 

 

In your industry how do the current conditions compare to this time last year? 

In relation to how current conditions compared to the same time last year in your industry 42.9% 

said conditions had improved while 19.1% thought they had worsened. These results are an 

improvement on the last survey. 

The results equate to a ratio of 36:16 optimists to pessimists. In the previous survey we had a result 

of 26:26 (or 1:1) optimists to pessimists. 
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SPECIAL QUESTIONS 07 
In this survey we posed two questions regarding the first impression travellers get of Horsham from 
the highway approaches and the quality of our sporting facilities. 

 

Improving the appeal of the highway entrances 

 

The following question was posed, “Do you agree 
that improving the appeal of the highway entrances 
to Horsham will result in more visitors and potentially 
increased visitor spending?” 

The results showed a strong support for the motion 
with the statistics being, median of 8, mode of 10 and 
average of 7.3. 

When asked if the HRCC should make the 
improvement of the highway entrances a priority 60% 
believed it should be. 24% did not agree that this 
should be a priority for the Council. 

Thirty respondents provided suggestions on how the 
entrances might be improved. The most common 
theme was to ‘green up’ the entrances through the 
laying of grass and appropriate planting. 

 

 

The quality of Horsham’s sporting facilities 

 

When asked “How would you rate the current range 
of sporting facilities in Horsham?” it appears the 
majority of respondents were happy with the 
facilities on offer. The statistics being, median of 7, 
mode of 7 and average of 6.6. 

When asked about preferred development locations, 
the Showgrounds appeared to be the clear favourite 
over the City Oval, Basketball/Velodrome precinct 
and other areas. 

Horsham Showgrounds & Maydale Pavilion had 
38.2% support as the preferred location for an 
upgraded sports facility, the City Oval 15.8% and the 
Basketball/Velodrome precinct 10.5%. There was less 
interest in areas such as Horsham College, Horsham 
Racecourse and Sawyer Park. 

Sixty three respondents provided commentary and 
although the Showgrounds was the area most 
wanted to see upgraded there was considerable 
commentary about the lack of development and 
access to the river. 
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CONCLUDING REMARKS  
 
The July 2016 survey report (the previous period) saw a vast improvement on the previous few 
reports which we surmised was due to good seasonal rainfall which most sectors expected would 
increase farmer spending which would flow through to the rest of the community. 
 
We note that this survey report (January 2017) has seen further growth in confidence in terms of 
optimists to pessimists in the local economy.  
 

Retailers again formed the largest industry group, accounting for 44.0% of the responses. A solid 
68% of the retailers surveyed expected local conditions to improve over the next six months. The 
most confident industry groups included Finance, Manufacturing, Professional and Public all had 
100% confidence that conditions would improve. 
 

When analysing the results by size of business (staff levels) we see that 74% of the respondents with 

1 - 5 employees expected conditions to improve over the next six months. The most confident group 

was those businesses with 5 to 20 employees where 85% believed conditions would improve over 

the next six months. 

In relation to confidence in the broader (Australian) economy over the next 6 months we saw that 

confidence was at 35:12 that is optimists’ outweighed pessimists by 35:12. 

In regard to local confidence over the next six months optimists outweighed pessimists by a ratio of 

61:10 optimists to pessimists. In the previous survey we had a result of 46:12 optimists to pessimists. 

53.6% of respondents believed conditions would improve in their industry over the next 6 months. 

The Special questions in this survey related to improving the appeal of the highway entrances and 
the quality of Horsham’s sporting facilities. 

 

The following question was posed, “Do you agree that improving the appeal of the highway 
entrances to Horsham will result in more visitors and potentially increased visitor spending?” To this 
question 60% of respondents believed the Council should make improvement of the highway 
entrances a priority.  

 

In regard to the quality of Horsham’s sporting facilities it appeared most were reasonably satisfied. 
In regard to development the most popular option selected was the Showground / Maydale Pavilion 
precinct however many respondents wanted to see more development of the river as a recreational 
/ dining area with improved access.  
 
 

We thank all those that responded and assisted in the collection and compilation of this survey! 
 

Legal Disclaimer: This report provides information designed to help users cope with their own business, financial, legal and 

other needs. This information is not the same as retaining experts in those fields for advice. Although we go to great lengths to 
ensure the information is accurate, we strongly recommend you consult an expert, including but not limited to an accountant, 
financial services consultant, lawyer or other professional as appropriate. Nothing contained in this report is to be considered as 
the rendering of financial, professional, legal or other advice for specific cases, and users are responsible for obtaining such 
advice from their own financial, legal or other counsel. The information contained in this report is intended for educational, 
background and informational purposes only. 
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